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BUDGET - £12,000 SPEND - £0

Local paper: half page £2,000
Half page ads are good at getting attention without
the cost of taking a full pal];s, This is a good option
for a campaign with a local focus.

|:| Local paper - full page £5,000
If you have the money lo lake out a full page ad,
this is an eye-calching way of adverlising your
«campaign on a local level.
National paper - full page £35,000
This option is high-impact. It reaches a large
saction of the public. At £35,000 it's a large spend,
50 you should choose the bes! paper for your
target group.
National paper - half page £16,000
With huge national daily circulation, this is a cost-
effective way of reaching a large seclion of the

public. &)
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Girls work out the best media to get the message out Girls plan the publicity materials for a pop tour

Computer Clubs for Girls is an award-winning initiative from e-skills UK, supported by
DfES. Its aim is to help transform the attitudes of a generation of girls, and get them
interested in technology in ways that are relevant to them — one example is by giving girls

an insight into the advertising industry.

Topics in the CC4G courseware which focus on the advertising industry include:
> Campaign Verbalise - the girls write and record a radio ad for a good cause of their

choice.

> Saved by the ad - the girls choose the best mode of advertising for a good cause,

taking into account their working budget.

> Ad sound - girls create a soundtrack for a range of advertisements using sound

effects, jingles and speech.

> Going public — girls plan a band’s publicity materials to promote their UK tour.
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What can CC4G do for you?

> Build links and support schools in your area - raising your company’s profile

> Influence a population of 10 to 14 year old girls — potential future employees and
customers

> Enhance staff professional development and support Corporate Social Responsibility

> Generate interest in your industry

the public must know! — —
a0 sound (

Make a difference with your own
campaign.

Your CC4G SuperChallenge is to run
your very own publicity campaign. You

could campaign to make local waste
ground into a community garden, start a
recycling scheme at school or even
improve your local leisure centre. Work
out your strategy, then get creative with
your advertising material.

This topic is all about teamwork and

achieving goals. Work through the
challenges below or step up to the

SuperChallenge right now!
<D,

Girls run their own publicity campaign Girls create a soundtrack for an advertisement

What can you do for CC4G?

Here are just a few of our examples...

> Host or sponsor a competition for the best Challenge

> Visit a CC4G Club to talk to the girls about ‘A day in your life’ in the advertising
industry

> Arrange a tour of an advertising office

What next?
Are you interested in learning more about the advertising industry topics and how you can
get involved with CC4G? If so, contact the CC4G helpdesk on 0800 328 5161 and ask for

the Employer Engagement Team, or email cc4ghelpdesk@e-skills.com.

S t}F:D ﬁg&:ﬁm CCA4G is a national programme pioneered by SEEDA in the South East. DfES and e-skills
= b= AGENCY UK acknowledge SEEDA'’s financial support and role as founding partner.

Working for Englands World Class Region
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